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Platformization of the Webtoon Industry in Korea
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e 5 gl AREe] =8uar o7 =

AE AR FEA7HEY] FEEAF Uitk 9&do] =ok
weba] YT A7He} YE f5-S 9ok
Sk Exte et YA AskR Igh ) 57 Aloro]
FAo|t}. o yoprt AEEAFY H2iFolar ujE 2|97t 7HA o=
tpeFe BRIl T dEatde] AETeAdT Aed e vl
FF 5ol tigt $39) Hae®E wobAAL Sl AdRelth (AN, &
LA 2017/07/14; 1|l Y, 2019/07/13; BFASE 2018; ¢FEA, At
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Platformization of the Webtoon Industry in Korea
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I 22 ERES deR skl Qv HollM 4 HEEe S48
4, 58 T3 AdRelM Y A8 Aol ditt EES 8%t
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TR o] =22 20001 dH] o] % fEqtl o] Heteh TS ESSES)
2he AlZollA vitEEA E ARRe] He) GEEHlE AT
e A7H=AL Abolo] EAelE Extedt B, 12|al HEAY
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Platformization of the Webtoon Industry in Korea

YEAIYS] ZRBSfeHe ZulolA A st Sk Bl

o gAse) B4 984 B B YEAele] A8 Ao

Je2 22| ghokgtel mEkA @] 7]e2 weprte] ZA)F obd 11
she] Axfe] gt =E2Ql £40] FRsly| mielrh 53] EHESTH
weMFE(AE) o AL R, 4] bl mRle g7 Al
AT ot Hiel HAGA A Hetel Zopibe] AEA Adrte] Wsh
7k ArelEehs ghejoll digt ojsile EuESHY] Avea A

olsfslr] Szlolck

Lo

ZoEel ofet AR FA M| Fa THS BABS A3
TGl 7] 5] B FIukE ARl AUA] Bl F7E iR
el dae] [EHe] Gtk & BAFL BAME AR A F74

& HE AlZbo] 7|EAom Zy Qlty il SSHESHY] Zlde wE
APz B AR 0] Wt Tl S V19SS A vt ot
=OEE AFsl L AR TS, 2019; Gawer, 2014). A4
o7 w19l 3ZA(Nieborg and Poell, 2018)& AJALZRO] W3let=
SHoA SHES= 7 7Y 2 Wg) & SSHE A AR
Aol oA Wskm QoFd 4 QlaS AARItE o714 A WA sk
T F2 o]F AP oA BSE v A R HekE we
1 oE s EEE AR e HojRlsel| JEFE vl et

SAHEA (winner-take-all) FR22] WM3Lo|TH(Nieborg and Poell, 2018:
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Platformization of the Webtoon Industry in Korea
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A 2EY AT ARl nlAF Atol ik ofuet A A Q] 2t F8
A, B(Zd=) A 9 ZF BH 7H sor HEe us =
APl TRt A ASIRES] BT AdE Eoldle 1t diziR}
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weto] @A T YESHPEO| Fa solmE A vAUSE TeT
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SHARE ol2fet Tt Aol A o] HERA Ao wg A 32 9
Atz il S 7| Aol tigh £48 SHES ddes
A oz vtk SAE Adth(Gawer, 2014; Tiwana, 2014;
Nieborg and Poell, 2018). AAZ $H2 Z;E 7|AE5L E3| tRE
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(platform complementor)” (Nieborg and Poell, 2018: 4278) & Alolof &)
S o5aje) Ble) wiske: AetalA Aal Eol 97} g
o] ApolTk

2. 0|0 FxIBMH H2

SUF] ik viHo] FAFARH ol =ole EHES
Zegol webd EHE 719S AR 3 A2 e A d8Y &
A 283 ZSRET} AT AR ABAH(AREAD) S0 HIEAA
&9 St A AQ] A0l Faole HIHE =98 SHLE
FolA gIthal & = Qlrk F2 nfEA 0] i 7hA] o]E3f Anjo|=
(Smythe, 1981) 2] “=8A} AFZ(audience commodity)” 22 25d2] “&
AFE AHEFO](platform capitalism)” (Srnicek, 2016) o AgalA| #-8, &

AR Folo) vl mjto] ZAHAEt A9 =47} o]t Azt
sl e ERAS 2011; A5E FS, 2013; 2F5Y, 2013; 29|
2014; ©]3]12, 2014; 7=, 2015; AAA, 2016 AL, 2018; o)L,

2018; Terranova, 2000; Andrejevic, 2011, Winseck and Jin, 2011; Fuchs,
2012; 2017; Dijck and Poell, 2013; Jin, 2015). ©]&3t n|tjo] A2 A5}
Xl SHE e =oi= ERFI} wirfo] thddnt ot &
SRR =T mr]o] g2 e] A, 1ejal B4 AR Eololl
A ERE G 7199 A FFFY Foll =5 = JEF gk o
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=9 7he AR =5 Wil tigh =oe2 dEA ) E3ESl

HE WE M) B R =5 42 el T -
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A7 YESPE FHOE WA & YEAYY BAHY iz A
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Platformization of the Webtoon Industry in Korea
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Telo] Q). o] ZoHE B4 £TEY |, ZHE, ojZelAo|de] =
AHOUME 7]4H9] 2HgHHAle] FESkT i ATEd] FEY B
a7} U o)FA, 2017; Gillespie, 2010; Langlois and Elmer 2013; 2019;
Plantin, Lagoze, and Edwards et al., 2018). ©]5 QIZItAEZ A Lo
Ho| Zeizalo] thgt ol 29 % AMgAHend-users) o BE A
olo] TH| Wiglel] WFHEC} 2 o] HTS CAY BT ALgo] Shkt
1 XlHHZﬂ FFY Y FHE oAl= tAE FHES 58 doolv 7s
H Zo o] wisllul S ZoR 2 Flo] ohe} QlLepaEe
im SR vlelE Faae Avigith oA Ta, osde] oAd =
o] QJIEZHAAEHHZA Y= AH] 744 (sociotechnical) E4g0] o]
w7 2% AMAER sl 54 Fele) BE, A2, A4S ol
A wolsd o A sheAlo Sk =25 Alsska QL

th olE 59 F=20ly HolaRa A2 54 YA FlEs0| ofF
| S Pejo] ARUACINE ZHslAY BEsste] JatalA 1
gkl S wFs|sl=x]o] tist o] 1 t)EA oA|o|tH(Langlois and
Elmer, 2013). E3F Z3El 9)(Plantin et al., 2018) 7} A5} Q150]
25 AR ofUat BUE mARs, 2 Hole) BalEux Au)
SolA eoixA SHESFS] AnkA ZAk ﬂrxéol ol ousk=A]of o

= 20|

)

Jl

Tr‘

o o= FEE golck Tof whEm ool Bakiel e A
A S ol BAES U BHE Arke 1 sdgo) A

ZEAEY A} o] QlojA= o Hie IHETHET ZoR ol ] B
ok 2 (Hughes, 1983)7F AI7IRE “AFS]7]%4 A28 (sociotechnical
system)” .2 HlEhE 4= Q)Th.

o714 gt YEANGON WESAES A=A EYHZA] Hleh
the 29 ofu|= 2ol wlo| A8} T2 E3iFo] ule- HystE 3
ge] AfuAel el mAs JeFES EAsks Ak EE davt
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Platformization of the Webtoon Industry in Korea

AUt o] =2 FEEHEC] et WolA dE e A #E &)
o] BAoM E7HRt 84y B, 2 OoRA AAXA Hike HolA
shtel et AEHAE Auishe ZtiER ARk ofu|= ARSE
Aoltt. & 2, Hlo|As, ofulE S5 ARt 71E9] Al yAE
SRES0] et A9 B YoM I AHiA FFEs
A ST ARdAold FHES ZESe AAE e dES
Fao YA A bl ofuet 54 iZﬂ"ﬂH Zel= AL A
22k 2R SoAl e A AL ), 5 ol Hde F
giolk=Aloll ek ZA7F Halldt £A12 F2=a 917] wizoltky
AIRAERA oMo e eud A= Mot A= Al

0.9. o

ok

71|30 QAR e TR oA FE) RYE BRE H=Y
2 mda A EAE V1% Aolo] YU Aol ek BAS 1
o Qlrk B 4 ok BESk) Shatel wet BE w=y
2 melnh BSAL AAFES) T ol ceken) E tiE =
) AEALEANP wwg_J 4}— AN B2 2ulA) of

ofFdt SHoA HH, e5d Zetle] SSEST IA et

3) ?% A QW daEE, fREe daElE, HolAES] BREgSh Zato|wA] Y
°‘7ﬂ% A2 Fof gt =gho] T 501 & RIsHA A71=2L vpduy A%
ofxlel Bt Al P st At FAEe] HeE A= ke A& Etﬂ
=i lﬂiokﬁk $u s =g disiie FEAEAHNRE, 2019/10/01),
BH duEE =T tisils Fo|Mlewis, 2018) I HEA(2018), T F2H 1‘4
A" ZHE 7|1dEel gk Ak og ZshE ALt A d 9 gkl dialAl
L AE(Seoller, The Guardian, 2019/09/09) S ZFzZF k%,
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Platformization of the Webtoon Industry in Korea

g, DM, 223 YIEHS AT 2okl o EE
o] A3t olof W olE QIEAEA 0 gt Ak AFEe] 14
ek g YRR o] Helke & %Ol AR djqfiekEe] o]
Ale 7180 ZepaERA 9} FESAL &2 A, Hdshe =
7HA] o|=Re= welerh

T QEFAERA AoM Y] W2 =250 55
Aol ERFE FHAHCE NEHL A ArdEs dAdTE

ahtol LﬂE ur gom HolAut ojs| Fm A

:

%@h 7]%411} A
of oA FIRFTH LR e, 7|19EL A= AILFH R ol 9]
The A}Ale t}j o] It Plantin et al., 2018). 954 Aﬂﬁl 2l EHE
7195 T2, FRE, Ho|AR garejEhat szetowA] A Fof of
gt oheket Aol gk Ao o= Aw ofdl SHeA olsid 4
ALt
EIMYARE, %ﬁ}““ O BA YE2 A 1 o)) ko] FAle |
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Platformization of the Webtoon Industry in Korea
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Platformization of the Webtoon Industry in Korea

<Table 1> The Number of Webtoon Publications by Top 10 Webtoon Platforms in 2018

Name of Platforms Number of Webtoons

Total 2,081
BomToon 287
Bookcube 141
Daum Webtoon 136
Comic Naver 128
Toomics 128
Justoon 125
Lezhin Comics 122
TOPTOON 106
Mr. Blue 98
COMICA 86
etc, 724

Source: KOMACON(2019)
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Platformization of the Webtoon Industry in Korea

<Table 2> Export Revenues of the Cartoon by Regions 2015-2017
US Dollars (thousands)

CAGR
Year MO (Compound
. 2015 2016 2017  |Percentage(%) | (Year over P
Region car) (%) Annual Growth
yean % | Rate) (%)
China 1,492 1,325 1,367 39 3.2 N43
Japan 8,165 9,154 9,742 276 6.4 9.2
Southeast | 5o05 | gasp | 7,004 20.1 17 167
Asia
North 4208 | ag2 | 508 143 94 9.4
America
Europe 9,742 10,324 11,093 315 74 6.7
The rest 542 725 929 2.6 28.1 30.9
Total 29,354 32,482 35,262 100.0 8.6 96

Source: Korea Creative Content Agency(2019b)
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Platformization of the Webtoon Industry in Korea
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Platformization of the Webtoon Industry in Korea
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Platformization of the Webtoon Industry in Korea
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Platformization of the Webtoon Industry in Korea
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Platformization of the Webtoon Industry in Korea
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This paper is intended to examine the evolution process of the
web-toon industry since the early 2000s characterizing the process as
the platformization of the Web—toon industry. The dominant influence of
digital technology in today's cultural industry is hardly a news. The
web-toon industry in Korea, which emerged as a mediator of
Manhwa(comics in English) with the convergence of digital technology,
is no exception. Particularly, it is almost impossible to talk about the
Web-toon industry, which has become one of the most noticeable
cultural industry sectors in the Korean content industry today, without
considering a digital technology like the web-toon platform. Existing
approaches to the Web-toon industry have presented discussions from
the perspective of the narrative structure of web-toon content and
digital marketing or branding, but more comprehensive and integrative
analysis on the web-toon industry in terms of platformization is needed.
This paper will provide an analysis on the changes in the web-toon
industry in terms of platformization, particularly economic aspects
(market structure), politics (power relations), and infrastructure aspects.
In doing so this paper will discuss the economic, political and

sociocultural implications of the significant changes in the production,
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distribution, and consumption processes of the web-toon, which has
gained considerable attention as a major original story provider in the

Korean content industry.

Key Words: Infrastructure Studies, Political Economy of Media, Platformization,
Webtoon Industry, Webtoon Platform
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